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radio broadcasting sphere

Abstract. In the study a detailed analysis has been conducted of the legal framework of Latvian Republic 
that regulates the production and distribution of advertising of certain types of goods. The study has identi-
 ed legal problems of regulating such advertising in radio broadcasting, as an important social-economic 
issue, and an analysis has been conducted of Latvian legal regulations, that regulate public relations closely 
related to this issue. As a result of the study, certain proposals are made, for introducing changes to the exist-
ing legislation, aimed at solving the problems that were identi ed.

Keywords: legal regulation of advertising activities, advertising on radio, special regulations of advertis-
ing legislation, alcohol advertising, medication advertising, political advertising.

J lija Volodina, ma istrante
Baltijas Starptautisk  akad mija
R ga, Latvija

Rekl mas tiesiskais regul jums radio-p rraides jom

Anot cija. P t jum  tika veikta Latvijas Republikas normat vi - tiesiskas b zes anal ze, kas regul  atse-
vi� u rekl mas veidu ra�o�anu un izplat �anu radio-p rraides jom . P t juma proces  tika atkl tas rekl mas 
tiesisk  regul juma probl mas radio � p rraides jom  k  noz m gas  sabiedriski � ekonomiskas par d bas, 
k  ar  tika veikta ar �o par d bu cie�i saist to sabiedrisko attiec bu regul jo�o Latvijas likumdo�anas tiesisko 
normu anal ze.P t juma rezult t  tika sniegti priek�likumi veikt groz jumus eso�  likumdo�an , kas ir virz ti 
uz p t jum  nor d to probl mu risin �anu.

Atsl gv rdi: �radio rekl mas tiesiskais regul jums�, �radio rekl ma�, �rekl mas likumdo�anas speci l s 
normas�, �alkohola rekl ma�, �medikamentu rekl ma�, �politisk  rekl ma�.
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Summary

The problem: the legal base of Latvian Republic that regulates the production and distribution 
of advertising in radio broadcasting is effective enough, but it also has some  aws related to special 
requirements to advertising depending on the type of product that is being advertised, because the 
aim of legal regulation of advertising in developed countries has a preventive character, and thus, 
the methods and means of regulation of advertising on radio are aimed at prevention of offenses 
and at achievement of a conscious and voluntary compliance to the set rules by the subjects of 
advertising market. 

The purpose of the study was to identify the features of legal regulation in the sphere of 
production and distribution of advertising of certain types of products on radio, and legal problems 
of regulation of such advertising in radio broadcasting as an important social-economic issue; and 
to analyse legal regulations of Latvian law that regulates social relations in this sphere.

In the course of the study the author has come to the following conclusions:
1) As a result of analysis of legal regulations that regulate the advertising of alcohol products, 

the following  aw was identi ed: according to the law �Handling of Alcoholic Beverages�, with some 
exceptions, selling of alcohol in the time frame between 22:00 and 8:00 is prohibited. At the same 
time, the law does not set up any time restrictions for advertising of alcohol on radio, which means 
that advertisements of alcohol can be broadcast at any time of the day. Considering the existing 
legal regulations that prohibit the sale of alcohol at the night time, the lack of legal regulations that 
restrict the advertising of alcohol drinks at the night time can provoke a person to break the law 
that prohibits selling alcohol after 22:00 and until 8:00. At the same time such advertising on radio 
at the day time is accessible to minors. Because of that there is a need to restrict advertising of 
alcohol at the day time.

The author proposes to supplement the second part of Article 35 of the law �On electronic mass 
media� with Paragraph 12 which should be read as follows �Handling of Alcoholic Beverages� and 
to completely exclude Article 36 from the law �On electronic mass media�.

The following amendments should be made to the law �Handling of Alcoholic Beverages� - Article 
10 should be excluded and Article 11 should be read as follows: �advertising of alcohol beverages 
is forbidden�.

2) Advertising of medications leads to consumers often self-treating themselves, without 
addressing quali ed doctors and that often leads to neglect of serious illnesses. A solution for 
this problem would be strengthening control over the content of advertising by state supervisory 
authorities.

3) Everyday on radio a huge amount of advertisements is broadcast. In the law �On the protection 
of children�s rights� it is said, that the child should not have access to materials that contain erotic 
character or pose a threat to the spiritual development of the child, no matter how these materials 
are distributed. The author proposes to supplement Article 35 of the law �On electronic mass media� 
with an article that should be read as follows: �Advertisements, depicting violations of generally 
accepted norms of morality in a way, that could make a child interpret it as a positive phenomenon, 
are forbidden at day time.�

4) In the study, the de nition of advertising was given based on the law �On electronic mass 
media�. Simultaneously, the problem of de ning political advertising has arisen. The legal base 
of Latvian Republic does not have a de nition of political advertising. The author proposes to 
amend Paragraph 26 of Article 1 of the law �On electronic mass media� so that it reads as follows: 
�Advertising is any message which is distributed for a fee or other reward, and is also related to 
trade, business activities, position or profession of any person, created with an aim of advertising in 
order to increase demand on real estate or services, rights and responsibilities for a fee, or another 
reward, and also election campaigning.�

. 
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This amendment would solve the problem that the law has a reference to a concept that does 
not have a legal de nition.

While studying special regulations of certain kinds of goods, it was concluded that in terms of 
legal regulation of advertising, Latvia has chosen a mixed approach to legal regulation � in addition 
to the common law, there is a number of legal acts that regulate speci c types of advertising. 
This creates some dif culties for advertising specialists, especially considering the fact that usually 
advertising specialists are not skilled enough to work with legal acts, which leads to an unintentional 
violation of the law by them, and as a result they are held responsible for it according to the law, 
despite the fact that the purpose of their action was not to violate the law. 

A big amount of small law violations lowers the level of legal culture.
In order to correct the problem mentioned above, it is proposed to merge the rules governing 

the advertising activities into one legal act (codi cation), which would regulate the advertising of all 
types of goods and services. 
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