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INFORMAL YOUTH ASSOCIATIONS AS A BUSINESS REALITY
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Abstract. Informal youth environment is not only an integral part of today’s reality but also a complex multi-vector
problem. The purpose of the article is to study business processes as one of the aspects of the activity of individual
youth informal associations. Methodology. In the process of work on the article, scientific literature devoted to youth
informal associations is analysed. In addition, such theoretical methods as synthesis, comparison, classification are
used. The empirical basis for the study is the survey of 1668 representatives of various youth informal groups in 7
cities of Ukraine (Kyiv, Kharkiv, Odesa, Dnipro, Zaporizhzhia, Lviv, Kherson) during 2016-2017. A special questionnaire
was developed. Conclusions. On the basis of the analysis of the survey results, informal associations are divided
into three groups: youth informal associations, on which people earn (skinheads and hipsters); youth informal
associations that earn (freaks, suicidal groups in social networks); youth informal associations, on which people earn
and that earn (anime fans, gamers, bikers, football fans). Features of their consumer and business opportunities
in Ukraine are revealed. It is concluded that the “life activity” of informal communities is predetermined not only
by some ideas, views, moods, way of life but also by business opportunities and opportunities to make a profit.
The originality of the work is that for the first time since Ukraine gained independence, youth informal groups are
seen as a platform for engaging in entrepreneurial activities. Practical significance. The results of the study can be
used to further study of various aspects of the youth informal environment. In particular, in the context of combating
illegal business activities, tax evasion.
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The XX century has shown, or rather illustrated, that
a disparaging attitude towards the social challenges
thrown down to young people can lead to the emergence
of various youth informal formations, movements that
seek attention and perception from the greater part of
society as by the commission of illegal actions (football
fans, neo-Nazis, radicals, anarchists, religious fanatics,
etc.), and propaganda of a certain ideology, ideas, way
oflife, which do not contain an element of wrongfulness
(hipsters, freaks, anime fans, gamers, and others). An

1. Introduction

Probably, the eternal problem of any society, the state
is the education of young people. Each new generation
is its own world, its own interests, fears, experiences,
its understanding of reality and the place of a human
in it. And here one cannot help recalling the words of
S. Maugham from the novel “Of Human Bondage™: “It
is an illusion that youth is happy, an illusion of those
who have lost it; but the young know they are wretched
for they are full of the truthless ideal which have been

instilled into them, and each time they come in contact
with the real, they are bruised and wounded. It looks
as if they were victims of a conspiracy; for the books
they read, ideal by the necessity of selection, and the
conversation of their elders, who look back upon the
past through a rosy haze of forgetfulness, prepare them
for an unreal life. They must discover for themselves that
all they have read and all they have been told are lies, lies,
lies; and each discovery is another nail driven into the
body on the cross of life” (Maugham, 2010).
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informal person is an attempt to show one’s personality,
to tell everyone else, the so-called “faceless mass”™
“I'am a person,” to challenge the world with its endless
everyday routine and build all in one line (Rybakova,
Lizunova, 2016).

To date, a number of attempts have been made to study
youth informal formations, most of which have been
implemented in the context of political (Boiko, 2001;
Soroka, 2006; Vasilchuk, 2016); historical (Blyzniuk,
2010); psycho-pedagogical (Bashkatov, 2002; Lisovets,

! Department of Administrative and Commercial Law, Zaporizhzhia National University.

E-mail: t_deputy@ukr.net

* Department of Administrative and Commercial Law, Zaporizhzhia National University.

E-mail: lyutikovp@gmail.com

3 Department of Criminal Law and Justice, Zaporizhzhia National University.

E-mail: malark777 @ukr.net

294



BaLTIiC JOURNAL OF ECONOMIC STUDIES

Vol. 3, No. S, 2017

2011), philosophical (Levikova, 2002), legal (Ershov,
2006; Gilinskii, 2010; Boiarov, 2014) paradigms.
It should be noted that a huge layer of information
on informal youth is on the Internet. However, the
economic underpinnings of the existence of informal
youth groups remain little investigated. After all, the
informal environment is a huge and business space.

The purpose of the article is to study business
processes as one of the aspects of the activity of
individual youth informal associations.

The empirical basis of the survey was the survey
of 1668 representatives of various youth informal
groups in 7 cities of Ukraine (Kyiv, Kharkiv, Odesa,
Dnipro, Zaporizhzhia, Lviv, Kherson) in 2016-2017
(Figure 1), which made it possible to divide youth
informal associations from the point of view of business
opportunities, the possibility of making profit in three
groups:

1) youth informal associations, on which people earn;
2) youth informal associations that earn;

3) youth informal associations, on which people earn,
and that earn.
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Fig. 1. Questioning of members of youth informal associations
(2016-2017)

Now we consider it necessary to characterize each of
the selected types on the basis of the studied practical
material.

2. Youth informal associations, on which
people earn

These include skinheads and hipsters.

Skinheads do not try to profit from their way of
life, ideas, views. They are in fact consumers of their
ideology. They spend money on purchasing clothes,
footwear of certain brands (for example, Dr. Martens,
Ben Sherman, Fred Perry). A relatively large percentage
of skinheads in Ukraine (approximately 70%) are
active football fans and purchase for their own money
tickets for matches of their favourite football club,
club attributes (scarves, hats), pay for tickets for away
matches of the club.

If we draw parallels with the skin movement in
England, it should be noted that the Ukrainian

skinheads, so to speak, are less “traditional” than their
ancestors. In England - this is not just a movement, a
way oflife, but in fact, its mini-society and the economic
factor is important here. This is clearly shown in the
book of John King (King, 2010). The life of the main
characters consists of everything that belongs to the
family of skinheads, their like-minded friends: a taxi
company, a nightclub and the like; there is a kind of
“internal financial turnover” (Fig. 2).

Taxi
(owner and taxi
drivers

Shops
(clothes, household
appliances, etc.,
owned by skinheads)

Bars, nightclubs
(owner and visitors
are skinheads)

Fig. 2. “Internal financial turnover”
in the skinhead environment

In Ukrainian realities, skinheads are simple consumers
of their own worldviews. This can be also said about
hipsters — the consumption industry: special brands of
clothing (Cheap Monday, Bershka, American Apparel,
etc.), magazines (Kinfolk, Vice, etc.), only Moleskine
notebooks. Special places of recreation: coffee houses
(“Sweeter”, “In the mood” — Kharkiv), bars (“Pod
Asfaltom Pliazh” (“Under Asphalt Beach”), “Gnezdo
bar” - Kyiv). Hipsters are victims of fashion and
advertising, so they immediately buy everything new
and modern from the preferred brands.

3. Youth informal associations that earn

These are: freaks, groups of suicidal character in social
networks.

Frick — not only a person who is distinguished for his
extraordinary, shocking, but also often areal opportunity
to self-enrich. Freaks receive fees for participating in
TV projects, advertising, working as fashion designers,
designers, photographers.

The absolutelynew product of realityis suicidal groups
in social networks (“Blue Whale”, “Red Owl”, etc.). The
purpose of creating such informal communities is to get
profit from:

- views of suicidal videos;

— blackmail for the removal of offensive comments,
which were specially written before (there may be
hundreds or even thousands);

~ for leaving in peace (before this, threats to life and
health are regularly carried out, blackmail of a group
member and his or her close relatives).
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4. Youth informal associations that earn
and on which people earn

Such, as a result of the conducted research, were:
anime fans, gamers, bikers, football fans.

Today we can safely say that anime is one of the most
successful global business projects. Anime is quite
an expensive hobby. Its fans spend money on sewing
costly costumes, participating in festivals (for example,
in Odesa, Kharkiv, Dnipro). However, anime is also an
opportunity to earn on that tailoring and selling clothes,
the design of anime characters, organizing and holding
festivals, translation and voice over of serials from
Japanese and other languages. Anime stores are open in
Kyiv, Kharkiv, Dnipro, Lviv, Zaporizhzhia.

Gamers are a special category of people for whom
computer games have ceased to be just entertainment,
but have become the meaning of life. The price of a
gaming computer can go up to several thousand euros,
while it is necessary to constantly improve it and
replace individual devices. But gamers have a lot of
opportunities for earning. For example:

1) as players (team players)

2) a gamer can sell his broadcasts;

3) advertisers can sponsor a gamer;
4) a gamer after the end of his career can become a
coach, analyst, manager of the team;
5) as a developer of computer games;
6) at the rates;

7) on trading;

8) as account boosters;

9) by providing services in games;
10) at the dealership, etc.

Bikers are informal communities of members, united
by alove of motorcycles and everything connected with
them, including the way of life.

Representatives of the bike movement, according
to the results of the survey, spend about 50% of their
earnings on everything related to motorcycles (buying,
repairing motorcycles, buying spare parts, paying for
repair services), buying clothes, participating in motor
exercises, membership fees in biker clubs and so on.

Of course, bikers have the opportunity to earn money
on their way of life. It includes:

« services for repair and restoration of motor vehicles;
« tailoring and sales of leather clothes and shoes;
« organization and holding of motor festivals, runs;
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o quite often bikers are owners of restaurants, tattoo
parlours.

Football fans. Football has long ceased to be just a
sporting event. Sufficiently capacious about modern
football said the famous Italian coach Arrigo Sacchi:
“Football is the most important thing of all unimportant
things.”

And an integral part of it is football fans. They are
direct consumers of the football industry. So, it can be:
1) purchase of tickets (including football season passes),
football tours;

2) purchase of sportswear, goods with the symbols of
their favourite club;

3) purchase of certain brands of clothing (for example,
Stone Island, Burberry, Merc London, Lacoste);

4) pay for paid television.

S) visits to pubs, sports bars.

According to our information, some football fans can
spend up to 90% of their earnings on their “football life”.
Fans can earn money due to their hobby as follows:

rates;

participation in promotions held by football clubs;
resale of tickets for football matches;

participation in political actions, raider seizures.

S. Conclusions

Emerged initially as “groups of protest’, modern
informal associations now represent a complex social
product. We made an attempt, based on empirical
material, to consider only one of the sides of informality —
a business component that allowed:

1. Divide informal associations into three groups:

— youth informal associations, on which people earn;

- youth informal associations that earn;

— youth informal associations, on which people earn,
and that earn.

2. The most active informal communities as subjects of
economic activity were analysed, which made it possible
to come to the conclusion that the “life activity” of the
specified communities is predetermined not only by
some ideas, views, moods, way of life but also business
opportunities, opportunities to make a profit.

3. The results of the research can be used to further
study the various aspects of the youth informal
environment. In particular, in the context of combating
illegal business activities, tax evasion.
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