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Summary

The article examines pilgrimage as a social and communication institution in the con-
text of transformations driven by digitalization and the development of the media environment
(Costantino et al., 2022; George, 2025). The analysis follows the algorithm: pilgrimage as a
social and communication institution — media pilgrimage as a form of its implementation
— hidden media effects as a deep level of influence. An analytical formula of pilgrimage is
proposed, combining spiritual, communicative, institutional, and cultural components. Based
on this formula, the model of media pilgrimage as a media-mediated form of performing pil-
grimage practices is analyzed. Special attention is given to the study of hidden media effects
in the context of media pilgrimage, drawing on the methodological approaches of the Hidden
Media Effects Lab under the supervision of Professor V. Rizun. The research demonstrates that
media pilgrimage not only expands access to sacred heritage but also shapes latent levels of
influence on identity, emotions, and audience behavioral attitudes. The study employs a social
and communication approach (according to V. Rizun), within which pilgrimage is considered
a stable form of organizing social experience, functioning through communication, symbols,
media, and institutional practices (I'aBpuineus & Pisyn, 2024; Hidden Media Effects Lab, n.d.).
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1. Introduction

Pilgrimage as a socio-communication institution is a spatially transformative social phe-
nomenon that plays a significant role in the formation and strengthening of social ties and inter-
personal communication. This form of travel has deep historical roots in religious traditions and
shows the human need for spiritual self-knowledge, the search for the meaning of life and moral
guidelines (Turner & Turner, 1978, Panchenko & Rizun, 2024).

Pilgrimage clearly defines the purpose of the trip — visiting a holy place or religious
holiday with the provision of spiritual purification, appeal to higher powers, the performance
of religious rites or acts of repentance. The unity of this goal creates favorable conditions for
interaction between participants who share common beliefs, values and worldviews.

As a socio-communication institution, pilgrimage improves the formation of group iden-
tity and a sense of belonging to the community. Pilgrims perceive themselves as part of a higher
social group, united by a common faith and spiritual goals (Olawuyi et al., 2026). During the
pilgrimage, there is active communication, exchange of experiences, meeting new people and
interaction with local residents and other pilgrims, which contributes to the spread of ideas,
views and mutual understanding.
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In addition, pilgrimage creates conditions for the development of social and communica-
tive skills. Interacting with representatives of different cultures, confessions and social groups,
pilgrims learn tolerance, mutual respect, empathy and acceptance of diversity. They improve
their ability to listen, conduct dialogue and be aware of their own role in the community.

Pilgrimage appears not only as a religious practice, but also as an effective socio-com-
munication institution that ensures interaction between people, the formation of communities,
the development of a communicative culture and the spiritual enrichment of the individual.
Interaction with different people contributes to the development of social and communicative
competencies, forms tolerance, empathy, mutual respect and the ability to dialogue, and also
helps the individual to realize oneself as part of the community (Panchenko & Rizun, 2024).

Thus, pilgrimage as a socio-communication institution provides unique opportu-
nities for interpersonal communication, exchange of experience and knowledge, as well as
deepening the spiritual development and enrichment of the life experience of each pilgrim
(Chatzopoulou, 2022). In the modern conditions of digital culture, traditional forms of pilgrim-
age are undergoing transformations, which actualizes the need for theoretical understanding of
media pilgrimage and the hidden media effects associated with it.

The purpose of the study. The aim of this study is to conceptualize pilgrimage as a
socio-communication institution and analyze its transformation from traditional religious prac-
tice to media pilgrimage in the context of digital mediatization (Panchenko & Rizun, 2025a).
The study aims to integrate the formula of pilgrimage as a socio-communication institution, the
scheme of media pilgrimage and the methodological framework of hidden media effects, devel-
oped within the Laboratory of Hidden Media Effects under the leadership of Professor V. Rizun,
into a single analytical algorithm. The study is based on Professor V. Rizun's socio-communi-
cation approach, within which pilgrimage is considered as a sustainable form of organization of
social experience, functioning through communication, symbols, media and institutional prac-
tices (Couldry, 2007; Panchenko, 2025).

The research aims to identify how digital media transform pilgrimage practices by
expanding communicative spaces, institutional roles, and symbolic interactions, as well as pro-
ducing latent media effects that influence social cohesion, collective identity formation, and
patterns of participation in pilgrimage communities (Kalia et al., 2022).

Particular attention is paid to the analysis of the mechanisms of functioning of media
pilgrimage as a stable form of social communication and institutionalized social order in the
digital environment (Rachman & Rosyadi, 2024). At the same time, the research focuses on the
socio-communicative dimension of media influence, without raising the issue of consciousness
or subconsciousness.

Overall, the aim of the research is to expand the theoretical and methodological foun-
dations of pilgrimage research within media and pilgrimage studies by proposing an original
methodological synthesis that allows for a systematic analysis of pilgrimage in the context of
modern digital media transformations (Kim et al., 2020, Zheng et al., 2023).

Research in the field of digital religion shows that new media technologies not only
change the forms of access to sacred practices, but also create subtle changes in the com-
municative models, interpretations, and social connections of participants (Campbell, 2010;
Panchenko & Rizun, 2025b; Qurashi & Sharpley, 2018; Allen-Perkins, 2025).
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2. The formula of pilgrimage as a socio-communicative institution

The formula of pilgrimage as a socio-communication institution sets the theoretical
framework of the study, the model of media pilgrimage specifies the mechanisms of its imple-
mentation in the digital environment, and the Hidden Media Effects Lab approach allows us
to identify hidden media effects and latent levels of influence of sacred media content on the
perception and behavioral reactions of the audience. The algorithm is as follows: pilgrimage
as a socio-communication institution — media pilgrimage as a form of its implementation —
hidden media effects as a deep level of influence.

Based on Professor V. Rizun’s theory of social communications, pilgrimage can be
described through a generalized formula of the social-communication institution proposed by
the author within this theoretical framework:

Pilgrimage as a Social and Communication Institution

P=(S=xSC)+(Mx 1) +{(C = TC) — SI

SxSC M| C=TC —» Sl

Spirituality « Social  Media > Instintions  Culture = Transnational Social Institutionalization
Communication Commanication
» Religious mathation = Traditional amd = Cudiural reeanings and » Siable social praciices
# Sharced befieks and digital media symibsols ® Mormative struciunes
values ® Religious institutions. = Collective memany & Callecine sdentity
& |rterpersonal ritual = State and culfural = Transnatienal networks
practices institutions
& Tinwism organeations
P = Pilgrimage
S = Spiritualiny
SC = Social Communication
M = Madia
U= Irstitutions
C = Cubiure

TC = Trarsnational Commilnication

Fig. 1. The formula of pilgrimage as a socio-communication institution
(according to the socio-communication approach of Professor V. Rizun)

P=(SxSC)+ M xI)+(C xTC) — SI,
ne:
P — pilgrimage;
S — spirituality;
SC — social communication;

M — media;
I — institutions;
C — culture;

TC — transnational communication;

SI — social institutionalization.

The model conceptualizes pilgrimage as a socio-communicative institution formed at the
intersection of spirituality, media, culture, and institutional structures.
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The S x SC (Spirituality x Social Communication) component reflects the religious
motivations, shared values, and ritual communicative practices of pilgrims.

The M x I (Media x Institutions) component represents the role of traditional and digital
media, religious, state, and tourism institutions in the mediatization of pilgrimage.

The C x TC (Culture x Transnational Communication) component captures the cultural
meanings, collective memory, and transnational networks of pilgrimage.

The resulting SI (Social Institutionalization) vector signifies the stabilization of pilgrim-
age as a social practice, normative structure, and mechanism for forming collective identity
(Panchenko & Rizun, 2025a; Panchenko & Rizun, 2025b).

This formula reflects the multidimensional nature of pilgrimage, in which spiritual moti-
vation is combined with communicative practices, media infrastructure, and cultural contexts
(Gongalves et al., 2022). Of particular importance is the component (MxI), which captures the
institutionally mediated role of the media in the reproduction and transmission of the pilgrim-
age experience (Couldry, 2007, Panchenko, 2025).

3. Media Pilgrimage as a form of implementation
of a social communication institute

Media pilgrimage is emerging as a modern form of pilgrimage in the digital environ-
ment. Its model is based on the processes of documenting sacred heritage, digital cataloguing,
and media mediation of spiritual experience.

Key elements of media pilgrimage include:

« sacred space (churches, monasteries, pilgrimage routes);

« digital tools (QR codes, virtual maps, multimedia guides);

» media platforms (online archives, digital catalogs, interactive routes) (Kalia et al., 2022).

Thus, media pilgrimage expands the boundaries of physical presence and forms new
types of participation in the sacred experience (Gemzde, 2020; Campbell, 2010). It does not
replace traditional pilgrimage, but functions as its media extension.

At the same time, media pilgrimage creates conditions for the formation of a double cod-
ing of sacred content and possible interpretative drift, which manifest themselves at the level of
emotional and symbolic perception of the audience (Lundby, 2014).

Media Pilgrimage Model

Interpretative Drift L r_DigitaI Tools
= digital diaries
Y = storytelling
* QR codes

= virtual maps

Media Pilgrimage

|

Fig. 2. Media pilgrimage model (Panchenko, S., & Rizun, V., 2025a)

h
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4. Hidden Media Effects in the Context of Media Pilgrimage

The analysis of media pilgrimage at the level of hidden media effects opens up new
methodological perspectives that are consistent with the approaches of the Hidden Media
Effects Lab under the leadership of Professor V. Rizun (Gavrylets & Rizun, 2024; Hidden
Media Effects Lab, n.d.).

Hidden Media Effects in Media Pilgrimage as a
Social and Communication Institution

Pilgrimage as a mediated social-communication institution

Hidden Media Effects

Media commusnication are institution

| Media pilgrimage | | Media institutions Cultural-symbolic mediation |

Hidden Media Effects
= Double coding
= Unconscious attitudes

/ = MNorms & identities \‘\\
e —_— “‘a

SOCIAL INSTITUTIONALIZATION INTERPRETIVE DRIFT (1D}
« Stabllization of norms and practices Transfarmation of sacred meanings
= Formalion of collective identites * Discursive reconfiguration of codes
= Institutional reproduction » Shifts in symbaolic authority
| MP— Media Pilprimage M — Media Sl = Sacial Institutionaliztion
| M= Media C - Culture 1D = Interpretive Drift
| €~ Instingions C - Institutions ~ HME — Hidden Media Effects

Fig. 3. Scheme of hidden media effects in the context of pilgrimage
(within the framework of the social communication approach and the concept
of Hidden Media Effects of Professor V. Rizun)

Hidden media effects manifest themselves through:

* double coding of sacred content (explicit and latent levels);

* the influence of visual and symbolic codes on emotions and identity;

* possible interpretative drift that changes the perception and assessment of sacred expe-
rience;

* the formation of implicit behavioral orientations.

In the context of media pilgrimage, media content functions not only as a source of
information, but also as a powerful psycho-emotional stimulus that can influence the percep-
tion of the sacred, a sense of belonging, and spiritual experiences (Rizun, 2012; Gavrylets &
Rizun, 2024).

The concept of Hidden Media Effects, developed within the scientific school of Professor
V. Rizun, guides the researcher towards identifying latent media influences and demonstrates
the need to expand traditional socio-communication analysis in an interdisciplinary direction
(Rizun, 2012; Hidden Media Effects Lab, n.d.).
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5. Research methods

The methodological basis of the study is an interdisciplinary socio-communication
approach, which allows us to analyze pilgrimage as a socio-communication institution in the
context of modern media transformations (Rizun, 2012; Couldry, 2007). This approach is com-
bined with the theory of the mediatization of religion, which explains how the media not only
transmit religious meanings, but also actively transform religious practices, experiences and
institutional forms (Hjarvard, 2008).

To conceptualize pilgrimage as a sustainable form of social order and communication,
elements of institutional analysis are applied, which allows us to consider pilgrimage not only
as an individual religious practice, but also as an institutionalized system of norms, roles,
symbolic interactions and communicative practices that evolve in the context of digitalization
(Martino, 2012; Panchenko & Rizun, 2024).

The empirical-analytical framework of the study includes qualitative methods adapted to
the study of media pilgrimage, including:

« discourse analysis of media texts related to pilgrimage in digital platforms and social
networks;

« visual-interpretive analysis of digital narratives, symbols, and audiovisual representa-
tions of sacred sites (Kanaan Amat, Crous-Costa & Aulet, 2019; Wu, Chang, & Wu, 2019);

* elements of digital ethnography aimed at studying the formation of virtual communi-
ties of pilgrims and their communicative practices in the digital environment (Johannsen &
Ohrvik, 2020, Jorge, 2023).

Separately, the research methodology is based on the conceptual provisions developed
within the Laboratory of Hidden Media Effects under the leadership of Professor V. Rizun.
The application of this theoretical and methodological framework allows us to identify hidden
media effects produced by religious and pilgrimage media content, in particular at the level
of symbolic influence, emotional involvement and implicit value orientation, without directly
addressing the issues of consciousness or subconsciousness (Rizun, 2012).

The integration of these approaches allows us to practically apply the author's theoretical
model, which combines the formula of pilgrimage as a socio-communication institution, the
scheme of media pilgrimage and the framework of hidden media effects. Such a methodolog-
ical algorithm makes it possible to trace the transformation of traditional pilgrimage practices
into media pilgrimage through the processes of media mediation, to analyze the institutionali-
zation of communicative structures in the digital environment, and to identify the functioning
of hidden media effects as a stabilizing and influential mechanism of social communication
(Campbell, 2010; Campbell, 2012).

6. Results and discussion

Within the framework of this study, pilgrimage is understood not only as a traditional
religious practice, but also as a socio-communication institution that functions in the condi-
tions of digital media reality. The proposed author's theoretical and methodological framework,
which combines the formula of pilgrimage as a socio-communication institution, the scheme of
media pilgrimage and the approaches of the Hidden Media Effects Lab according to V. Rizun,
allows expanding the analytical possibilities of studying religious practices in the media envi-
ronment (Hidden Media Effects Lab).
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The results of the analysis show that media pilgrimage is not just a technological exten-
sion or digital representation of traditional pilgrimage (Farooq & Altintas, 2022). It appears
as an independent level of socio-communication interaction, within which sacred meanings
are transmitted, structured and reproduced using the media. It is in this dimension that hidden
media effects manifest themselves, which are not reduced to direct information or religious
propaganda, but are implemented through symbolic, visual and narrative mechanisms of media
content.

The application of the concept of Hidden Media Effects within the socio-communication
approach made it possible to interpret media pilgrimage as an environment for the formation of
latent communication influences. This is not about measuring individual psychophysiological
reactions, but about structural media effects that affect collective perceptions of the sacred,
the sense of belonging to the pilgrim community and the institutional legitimation of religious
experience in the digital space.

In this context, media pilgrimage is a key element that integrates the double coding of
sacred content, visual-symbolic strategies and socio-communication mechanisms of influence.
It is important that double coding within the framework of this study is considered not as an
autonomous phenomenon, but as an internal mechanism of media pilgrimage, which is imple-
mented precisely through the media infrastructure (Wu W., 2020).

Thus, the proposed model allows us to move from the description of individual digital
practices to the institutional analysis of media pilgrimage, considering it as a systemic phenom-
enon embedded in the broader context of social communication. This confirms the feasibility of
using the Hidden Media Effects Lab concept not as an empirical toolkit, but as a methodological
framework that ensures theoretical coherence of the research and opens up prospects for further
interdisciplinary studies (Kim et al., 2020, Petrova et al., 2025).

Praxeological Case Fragment «Praxeology of Pilgrimage: From Local Churches to
Global Routes» with the Implementation of the Formula «Pilgrimage as a Social and Commu-
nication Institution»

Table 1
Pilgrimage as a socio-communication institution:
praxeological cases of local and international dimensions
Pilgrimage Site / Seale Dominant Form Key Elements Media Type of
Route of Pilgrimage of the Formula Function Institutionalization
Church . . . Local, partially insti-
Limited ph; 1+ P tive, N .
of St. Paraskeva Local 1m1'e p be 1ea (SxSC)+ (M x1I) l‘ercl’.l 1've tutionalized (partial
. media pilgrimage mobilizing | . . . .
(Transcarpathia) institutional decline)
Physically deinsti-
Bell Tower, village Local/ Exclusivel g t t}./SICal. ydems i
a xclusively media ionaliz m-
of Nimetska Mokra o¢ . ¢ ?S ,e Y me M x 1)+ (C xTC) Memorial u. © e 5y
. memorial pilgrimage bolically reproduced
(Transcarpathia) .
through media
i M hysical + igational, | Tl ionally insti-
Cammol Transnational assP yswa Full formula P Nav1gat1-ona , ransna‘tlona- y insti
de Santiago digital narrative tutionalized
Fétima Global Mas§ phy51.ca1 + (S % SC) + (M x 1) Syml?ollc, 'Cen'tral.lzed .gloPal
media-mediated emotional institutionalization
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Within the framework of the study, praxeological cases of media pilgrimage are analyzed
according to a step-by-step algorithm that reflects the logic of the functioning of pilgrimage as a
socio-communication institution. At the first level, pilgrimage is considered as an institutional-
ized form of social communication that combines spiritual motivation, collective practices and
cultural codes. It is this level that sets the normative and symbolic framework of pilgrimage
interaction regardless of the specific spatial or media context (Hjarvard, 2023). At the second
level, the institutional model is concretized through media pilgrimage as a form of pilgrimage
implementation in the conditions of digital media reality. In praxeological cases, this is mani-
fested through the use of digital catalogs, visual narratives, cartographic interfaces and shared
memory platforms that transform sacred space into a media-mediated communication node.
Thus, media pilgrimage serves as a practical mechanism for reproducing the institutional func-
tions of pilgrimage in the context of limited or absent physical presence (A4/len-Perkins, 2025).

At the third, deeper level of analysis, latent media effects emerge that arise as a result
of the audience’s systematic interaction with media-mediated forms of sacred content. Within
the cases considered, these effects manifest themselves not in the form of direct conviction or
religious mobilization, but through the latent formation of emotional involvement, symbolic
presence, and a sense of belonging to a broader pilgrimage community. It is at this level that
media pilgrimage acquires a stabilizing function, ensuring the institutionalization of pilgrimage
as a socio-communication practice in the digital environment (Qurashi & Sharpley, 2018).

7. Conclusions

As a result of the conducted research, the possibility of a comprehensive analysis of pil-
grimage within the framework of a socio-communication approach, taking into account modern
processes of mediatization of religious practices, was substantiated. The author of the article
applied the author's concept of analysis, built on a combination of the formula of pilgrimage
as a socio-communication institution, the scheme of media pilgrimage and the methodologi-
cal framework of the laboratory of hidden media effects of Professor V. Rizun (Panchenko &
Rizun, 2025b).

Using the formula of pilgrimage as a socio-communication institution made it possible
to clearly structure pilgrimage as an institutionalized communication process in which sacred
space, a community of pilgrims, communicative practices and media interact. This made it
possible to trace how pilgrimage ensures the formation of social ties, group identity, the trans-
mission of values and the reproduction of institutional tradition.

The application of the media pilgrimage scheme expanded the analytical field of the
study, making it possible to single out media pilgrimage as an institutionalized form of pilgrim-
age practice in the digital environment. Within the framework of this scheme, the relationship
between the processes of digital cataloguing of sacred heritage (Gemz0e, 2020), the use of
multimedia tools and the formation of new formats of socio-communicative interaction was
clearly traced. This made it possible to show that media pilgrimage does not deny traditional
pilgrimage, but functions as its structural extension. The methodological involvement of the
concept of hidden media effects of Professor V. Rizun, developed within the activities of the
Hidden Media Effects Lab (Gavrylets & Rizun, 2024), provided the opportunity to analyze
latent communication effects associated with media-mediated forms of pilgrimage. Within this
approach, media are considered not only as channels of information transmission, but as a
communication environment in which the effects of forming involvement, symbolic presence,
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collective interpretation of sacred space and social integration of pilgrims are structurally
embedded (Panchenko et al., 2025).

Thus, the combination of the formula of pilgrimage as a socio-communication institu-
tion, the scheme of media pilgrimage and the methodology of the laboratory of hidden media
effects made it possible to clearly trace, isolate and systematize the key socio-communication
mechanisms of modern pilgrimage, in particular in its media-mediated forms.

The proposed author's model creates a holistic theoretical and methodological basis for
further research into media pilgrimage, digital sacred heritage and latent communication pro-
cesses in the field of social communications.

The choice of pilgrimage as an object of study is due to its unique socio-communication
status among religious practices. Unlike other forms of religious activity, pilgrimage combines
interpersonal, group, institutional and media-mediated communication, functioning simultane-
ously as an event, a process and a spatially localized communicative action. It is this multilevel
nature that makes it methodologically representative for analysis as a socio-communication
institution.

In addition, pilgrimage is historically associated with mass social mobility and the
transmission of symbols, meanings and values, which enhances its communication poten-
tial compared to local religious practices. In modern conditions of mediatization, pilgrimage
demonstrates structural compatibility with digital formats, which allows us to consider media
pilgrimage as a logical extension of traditional practice.

It is in this context that pilgrimage creates a productive field for the application of the
methodology of V. Rizun’s Hidden Media Effects Lab, since media-mediated forms of sacred
communication contain latent effects related to symbolic involvement, a sense of presence, and
the formation of collective identity. Thus, pilgrimage is not an exceptional but a model phenom-
enon that allows for a theoretically correct study of the transformation of religious communica-
tion in the conditions of the modern media environment (Panchenko & Rizun, 2025a; Hidden
Media Effects Lab, n.d.).
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