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It is known that the XX century became an era of change in the global
cultural paradigm, when due to the spread of the latest technologies and means
of mass communication (in particular, radio, television and the Internet), mass
culture became dominant in almost all spheres of life and on a global scale,
since modern means of mass communication act as its translators. At the same
time, the problem of assessing the mutual influence of mass culture and mass
communication varies from critical (T. Adorno, G. Lasswell, G. Marcuse,
H. Ortega y Gasset, J. Lull) to neutral and even positive reviews (D. Bell,
E. Shils) [2, p. 131]. However, scientists are united in the fact that the means
of mass communication, serving mass culture, contribute to mythologizing the
consciousness of mass people, create and establish new archetypes, influence
the appearance of modern person, everyday culture, fashions and lifestyles
[4, p. 84]. Therefore, the language of mass communication media,
representing the language of mass culture, affects the linguistic culture and
linguistic personality of their audience. In this regard, our attention is drawn
to numerous deviations from the language norm that we observe in the
language of modern mass media, because these deviations are imposed on
readers/viewers as a new language norm. In this paper, we will try to analyze
the most typical language deviations in the language of Japanese mass media,
taking the language of the Japanese fashion magazines “Cosmopolitan Japan”
and “Vogue” as an example. Researchers define a fashion magazine as a
special category of magazine periodicals that has stable content and marketing
characteristics, as it contains informative and entertaining information
presented in a form accessible to readers [3, p. 189].

164



Riga, the Republic of Latvia February 7-8, 2024

It is known that the language of the media is one of the main sources for
the formation of neologisms, and the most common in the language of the
media are borrowings from one language to another, in particular, borrowings
from English [5, p. 83]. Why do we consider English borrowings in the
language of Japanese fashion magazines as linguistic deviation? We do it
because the absolute majority of these are unmotivated borrowings, as they
duplicate the meaning of Japanese lexemes. Example:

AMINRE=T4ITHENBLEFTTHEL, R—FOHhEELT Y
EBBEICLTKNSIBFLHIRAZEYIFYT I TJI4 R - F—
9y F«FALHS5—IZ ! - Dborrowings * 4 % (make) makeup, R E
—T 4 (speedy) speedy, 3R+ (cosmetics) cosmetics, Ev I 7w
(lineup) lineup, 7 = A R (face) face, F—* (cheek) cheek, 'J v 7 (lip) lip,
7 4 515 — (eye color) eye color have the equivalents in Japanese: 1b$#, &
< 1E#, FICERS, B BoR1-, B BOE;

ERT 1 DHWR?1BESETLEFNDBOBRANRT v X, The
Japanese word {& body is replaced here with the unmotivated English
borrowing 787 « (body). The word %" Xgoods also has a full equivalent
mY.

We believe that the constant inclusion of a foreign language element, the
neglect of specific vocabulary and synonymous wealth of the language leads
to a decline in the culture of the language, the erosion of its norms and the
degradation of the language consciousness of the reader, who, imitating the
“fashionable” language, himself begins to replace the genuine words of his
active vocabulary with the foreign ones, thus impoverishing the vocabulary of
the native language. By the way, the researchers say that “the use of a large
number of foreign words leads to the loss of linguistic uniqueness. Borrowings
are necessary only when the language does not have its own lexical means”
[1, p. 45]; and “the use of Anglo-American barbarisms is a negative
phenomenon of the modern period” [1, p. 46], so we are not alone in our
judgments.

In the field of morphology, the language of mass communication in Japan
is characterized by the creation of mixed language units, which are the result
of morphological hybridization of elements of two languages (Japanese and
English). In the language of Japanese fashion magazines, we observe
morphological hybridization mostly according to the model “borrowed root +
Japanese affix”, although in other genres of the language of mass culture, the
mirror model “Japanese root + borrowed affix” also occurs. Example:

FYAETARZNEBNKFERT IS (T7ovXYvT) &lF-
the hybrid verb 7 2 % to decorate is formed from the shortened stem of the
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borrowed 53 L— <, 3 > (decoration) + the Japanese verb suffix - %, which
follows the specifically Japanese wago stems;

FTEALEDIE TFTA—0—VXx\ATYV v Y] TR/ E—DDO
VA—rERYANT, S7LGEAEHDEEI—FTHD AT
Ty TEELREAM4I)L, — mixed units 4 E—® (formation of the
genitive case of the borrowed noun 4 E — (navy) by adding the case suffix
-MDto it), T 77 (formation of a semi-predicative adjective by adding the
Japanese adjectival suffix -7 to the borrowed adjective < 7 (rough)), /1
A F7ILT v T E 1= (formation of a verb in the causative voice from two
borrowed words /1 1 7 JL7 v F(casual up) and the verb suffix -3 3%,
which creates verbs from Chinese nouns).

The rooting of a foreign language element by means of a hybrid word
formation, on the one hand, indicates the protective reaction of the language,
which tries to preserve its norms of word usage at least in this way, but, on the
other hand, it also indicates the instability of the system, which does not have
a kind of safeguard against the influx of foreign languages. We consider the
phenomenon of morphological hybridization to be destructive, since the units
formed in this way violate both the English and Japanese traditions of word
usage.

In the field of syntax, the clear overuse of syntactic stylistic figures that
violate the traditional sentence structure catches the eye. Among them, ellipsis
and nominative sentences are especially common:

NS4 MDESBREIVWAT DB, F—VHAT—FETOER
sExty MLz Ly b, A5—2TLUFTHIE, BORAED
MBIV 74789, FADY R FASAFT—IZER. 74V
—V2RDIKRELEHTEL L 3BNID, Chi1D2HNE, EA
HT7AAAIE>TEFOHED !  The fragment contains three
nominative and one elliptical sentence;

ZTOEN, BOALRNTES?EHBEAEARBE>TLCAR ML
APEN, DERDTTIELTOLBSIETHDIZ, GHEIMENLTN
BWERLCTWLWAABLZLDTIE, In the given fragment, we observe
two incomplete sentences in a row, which, combined with their content, seem
to reproduce a very informal speech with elements of colloquial speech. Such
a colloquial careless atmosphere is also reinforced by the reduced verb form
HEh T 5 in the first sentence, which is colloquial, not literary.

Therefore, language deviations in the language of Japanese mass
communication can be observed at the lexical, morphological and syntactic
levels, and this leads us to think that the language of mass culture is not the
same as the literary language.
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CyuacHa JroAvHa JKHMBE B €MOXY IIiTHECEHHS YCHOTO MOBIEHHSA. Taky
TEHJICHIIII0 TPOCTEXKYEMO He JInIle B YKpaiHi, a i y CBITi. YMIHHS TOBOPUTH,
CIIIKyBaTHCSA, KOMYHIKYBaTH LiHHE 1 BaXXJHMBE HE JIMIIE VIS IPAIliBHUKIB
ycHOMOBHHX mnpodeciit, a # i mnepeciunnx moxedl. CyuacHuit
iHpOopManifHIA MOTIK HaA3BUYANHO TOTYXHHUU 1 pi3HOMaHITHHHA. Ale, 3a
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