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Over the past decades, the internet has become the primary source
of information for a broad audience, gradually displacing traditional media.
Notably, journalism played a significant role in the internet's early adoption:
according to a 1996 study, 4% of the total U.S. population began using the
internet specifically to access news, while more than 55% of internet users
consumed news content online [1]. However, recent studies indicate
a declining interest in online media as the primary source of information
within the internet, while interest in news content disseminated via social
networks continues to grow.

The war in Ukraine, particularly the instability of communication
networks and the need for rapid access to security-related news, has
significantly accelerated the shift from online media to social networks
and messaging platforms in the country. According to a 2024 study, 84%
of Ukrainians receive news from social networks, while only 30% rely on
online media—nearly one-third fewer than the previous year [2]. Although
news organizations are actively responding to this trend by expanding their
presence on social media, these platforms cannot fully substitute direct
engagement with online media website.

Amid growing competition for audience attention, media organizations
must adopt innovative strategies to drive engagement on their platforms.
Interactivity has long been recognized as a defining feature of online
journalism, with researchers in the 1990s highlighting its potential
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to democratize media, involve audiences in content creation and discussion,
and influence editorial processes. It was expected that interactive
technologies would not only transform information presentation but also
significantly enhance user engagement. However, the practical
implementation of interactivity has fallen short of these expectations.

Studies of Ukrainian online media as of 2023 indicate that newsrooms
primarily employ only basic forms of interactivity, such as hyperlinks,
guizzes, comment sections, content rating options, and subscription services
[3]. Meanwhile, more advanced interactive content, including gamification
elements, virtual and augmented reality, or panoramic formats, remains
largely underutilized. Thus, at this stage, it is more accurate to speak of an
illusion of interactivity in online media, where its potential remains
significantly unrealized [4].

Several factors hinder the widespread adoption of interactive
technologies in the media industry, including financial constraints, limited
technical expertise among editorial teams, and a lack of awareness regarding
the advantages and benefits of interactive content. Given the growing
competition for audience attention, newsrooms should reassess the potential
of interactivity as a tool for enhancing user engagement.

In the media context, interactivity should be understood as the ability
of online media platforms to facilitate interaction between the audience,
content, technological environment, and newsroom, enabling feedback,
personalized experiences, and active audience participation in the
communication process. Thus, interactivity represents a multifaceted
concept that offers a wide range of opportunities for the advancement
of digital journalism.

Journalistic research suggests that interactivity is a significant factor
influencing user enjoyment, perceived credibility, and audience retention [5].
Eye-tracking studies indicate that texts incorporating interactive features can
effectively attract and sustain reader attention [6]. Audience perception
studies further highlight the potential benefits of interactivity for newsrooms,
demonstrating its appeal across both younger and older demographics.
Younger audiences tend to be more selective in their content consumption,
favoring materials that are not overly saturated with multimedia elements
[7]. However, they show little interest in co-creating content with journalists,
as social media platforms already provide them with accessible spaces for
expressing their opinions. Many users may perceive their contributions as
irrelevant within the framework of professionally curated news. In contrast,
older audiences exhibit a strong interest in interactive features that facilitate
engagement, particularly in the ability to exchange reactions to news
content. They also respond positively to gamified elements that assess their

12



Riga, the Republic of Latvia March 19-20, 2025

participation within groups and the frequency of their interactions
with others [8].

Nevertheless, despite the overall findings indicating audience interest
in interactivity within online media, its broader practical implementation
remains limited due to a lack of in-depth research. Specifically, there
is a need for studies that identify which interactive features appeal
to particular segments of the internet audience. Moreover, journalistic
research has yet to sufficiently address the perspectives of online media
editors, including their concerns and anticipated challenges in adopting
interactive functions. Given that interactivity could serve as a potential
strategy for online media to attract and retain audience in the attention
economy, these issues present promising directions for future research.
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VY cBiTii TOOANBHUX 3MiH, IO BiOYBalOThCS Ha MIKHApOIHIH apeHi,
30KpeMa, Micisi YMCICHHUX KOHQJIIIKTIB, POJIb )KypHAJIICTIB CTaE Bce OibII
3HAYYILIOI0, & pa3oM 3 TUM 1 HeOe3neyHoro. JKypHalicTu, sKi BUCBITIIIOIOTH
30poiiHi KOH(QUIIKTH, BCE 4YacTille CTaloTh JKEPTBAMH HAaCHIIBCTBA,
HE3aKOHHOTO 3aTPUMaHHS Ta IHIIHNX MTOPYIIEHb NPaB JIFOANHH.

Ixus nmisneHicTs y 30Hax 36poifHMX KOHQUIIKTIB HabyBae 0COGIMBOT
BaXXJIMBOCTI /711 3a0€3MedeHHs MPO30pOCTi Ta MiA3BITHOCTI B YMOBAaX, KOJIH
odimiitHa iHpOpMamis wacTo mepedyBae MmiJg KOHTPOJIEM Aep)KaBHHUX abo
Hellep)kaBHUX cuil. 3 movatky 21 cromitts 3adikcoBano monHan 2,500 Ha-
naniB Ha npenctaBHUkiB 3MI y 3onax koHuikTiB, 3 sikux 40% 3aBepiin-
JIMCST CMEPTIO a00 3HUKHEHHAM [2, ¢. 7]. MiXKHApOIHUIA KpUMiHATBHUN CY/I
(MKC), 3acnoBanwmii y 2002 pori, Mmae Ha MeTi 00poThOy 3 Oe3HaKa3aHICTIO
3a HaWTSDK4Yi 3J10YMHHM, ajie HOTO POJib y 3aXMCTi KYPHAIICTIB 3aIMIIAETHCS
cynepeunusoio [3, ¢. 89].

i mudpu cBiguaTh npo rIMOOKY CHCTEMHY NMpoOieMy B MiKHApOAHIH
cucremi mnpaBocyand. CucremarnuHi Hamaau, KiOepatakd 1 TIpaBoBi
MEPeCITi{yBaHb JKypHAIICTIB JEMOHCTPYIOTh, IO ICHYIOYI MiXKHApPOIHI
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