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It’s no secret that the illustration in the book space, besides its direct
purpose — to visualize the written content, has several secondary functions
(presentation of an artist and publisher, popularization of a literary work, etc.).

In this case, it is logical and fair to further develop the multifunctionality of
book illustrations, and, finally, the acquisition of a certain degree of autonomy
by these pictures. We do not mean the complete autonomy of the latter, the
distance from the literary plot. On the contrary, we note the exceptional
affinity between the artistic and literary images, which was achieved by a
talented illustrator, and thus this work received the right to become a business
card of a literary work even beyond its borders.

In contrast to the Soviet era, when the tendency to use easel works as a
book graphics, as well as the creation of artistic series based on literary
subjects as separate artistic genre [3], now we can observe the applied usage of
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non-profit illustrative book pictures based on their acquisition of a certain
«brand» over time.

Certainly, not all illustrative images in the books can claim for this level of
recognition. The aforementioned naturalness of a combination of creative
ideas of the writer and the artist, which can result in a qualitative reproduction
of the desired image with the help of artistic tools, is not so often implemented.
A lot of skillfully executed book illustrations remain only illustrations
(although this is not an indicator of their inferiority). And only a few works,
becoming especially popular among readers, visitors of art and book
exhibitions, become truly recognizable, «folk», and sometimes even start their
own style direction.

Such a tendency has successfully been succumbed by designers of various
spheres of activity, adapting known book images for decorating their projects
in order to evoke necessary associations of the consumer (customer). In
particular, this phenomenon can be found among a variety of printing products
(bookmarks, calendars, leaflets, etc.), as well as packaging and advertising
products (posters, placards, etc.).

As an example, one should mention the works of the artists of the famous
children’s literature publishing house «A-BA-BA-GA-LA-MA-GA»
Vladyslav Yerko (the posters of the New Year events for children are
decorated with the image of the Snow Queen by this author) and Yevheniia
Gapchynska, whose stylized characters (from books and not only) decorate
various household items, packaging, souvenir and printed products. As an
example, we can also mention a young illustrator Polina Doroshenko with her
interesting images of Lesia Ukrainka’s «Lisova Pisnia» (publishing house
“Osnovy”), which were used for decorating a series of thematic leaflets, and
other artists whose works are on a similar path.

The very idea of using well-known images to improve the effectiveness of
advertising of certain goods is not new. Back in the early nineties of the last
century, the tendency of reproduction of popular cartoon characters to
illustrate the relevant books was observed in Ukraine in order to increase
demand for them [3]. Now this advertising technique is widely represented by
the design of packaging, mostly, aimed at children’s audience.

It is obvious that such an impact on the consumer is positive and effective,
as the products decorated with beloved images will automatically become
more attractive. And examples of such secondary imitation are becoming more
and more actualized, because in Ukraine, as a number of scholars note, the
time has come for domination of visual culture [1; 2].

It is likely that in this way the contemporary problem of coexistence in a
single cultural space of paper and interactive books is being solved. Each of
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these two objects is gradually taking its niche: the traditional paper edition
increasingly acquires the features of art-book, but the electronic one remains a
purely informative bearer of knowledge.

At the same time, the book illustration, having received a new artistic
reading, in another context partially loses its own original functions and is
perceived as a decorative element, that is, it becomes an object of applied art.

It should also be noted that sometimes such «borrowing» occurs in an
illegal way — without informing the artists themselves, who learn about such
situations postfactum.

Famous Ukrainian illustrators Serhii Yakutovych, Kost Lavro, in their
interviews, stressed the insecurity of the creative work of artists in front of the
powerful mechanism of modern advertising, which has, above all, a
commercial purpose. Today’s technical progress makes it easy to use any
image hosted on the Internet without reference to its author. In fact, the only
factor that can hinder this unlawful process is human decency.

The main reason for this tendency is the change in the priorities in graphic
arts and design that has been observed in Ukraine since the beginning of its
independence in the context of general social and cultural restructuring and
developed further on over the next two decades [3, p. 150]. This phenomenon
meant the shifting of creative accents in visual arts, when the designer’s idea
gradually occupied the leading place, but not the artist’s mastery. After all,
application of computer design programs made it possible to imitate any hand-
made artistic technique without substantial time and physical expenses of a
person.

Nowadays digital technologies allow to reproduce the whole spectrum of
products of graphic design, including production of copies with variable
information of each copy, protection of polygraphic products from forgery,
provision of visual perfection of editions, influence the character of artistic
design, change of its emotional-figurative structure, diversity of tactile and
visual perception of the printed surface, provision of polygraph specimen with
specific qualities [5]. Efficiency, a wide toolkit color palette, work with layers,
textures, filters and effects, the ability to save and refine the image at different
stages of visualization, to change the lighting, colorization, to abolish
unsuccessful steps provide comfortable environment for creativity.

Gradually, among designers and representatives of the publishing teams in
particular, there developed an attitude that the author’s images are the material
of common use, which can be bought (or got in some other way), and, if
necessary, refined to fit their taste, to adapt to a particular project. And only
during the last few years one can notice the slow increase of interest in
«manualy, exclusive work, the return of artistic value to a man-made image,
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which manifests itself in the desire of designers to combine the comfortable
production capabilities of modern software tools with «artisticy and
«handmadey features of the final graphic product.

Apparently, this phenomenon is difficult to definitely assess from the point
of view of artistic value, since it possesses both positive and negative results,
has progressive and «simplified» reasons. To a positive prospect, undoubtedly,
we will ascribe the growth of popularity of such images, their actualization in
everyday life, advertising of the artist-author. To the negative consequences
we will include primitivization of the perception of illustrations by the viewer,
involuntary change in the creative format and artistic content, and sometimes —
ignoring the author’s concept of the illustrator or his copyright.

By the way, besides using the book illustrations themselves in advertising,
modern researchers also notice the active introduction of well-known writers’
images and even the titles of literary works [4] in this industry, which, under
certain processing, are capable of becoming a bright advertising “chip”.

As it can be seen, the potential of the book in modern society is increasing,
automatically giving new opportunities to illustrative image. And whether this
process will prove promising for the illustration itself — time will tell.
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